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The Fourth 
Liberty Loan) 


offers an opportunity 
for the 


Dyestuff Industry 


to support the government at 
a time when such support 
means 


VICTORY 


for the allied cause. 
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American Made 
IMMEDIATELY AVAILABLE 


COAL TO DYESTUFF 


The high quality of our products is made possible— 


First: because the whole process of manufacture is performed by 

us. This includes: 

Mining the coal. 

Coking the coal. 

Recovery of by-products as Benzol, Toluol, Naphthalene, 
etc. 

Manufacturing from these products the various interme- 
diates required. 

The manufacture of the dyes themselves. 


Second: a careful standardization before delivery. 
This insures uniform shipments so that the user can 
depend on his colors always coming to him the same. 


Third: the policy of “quality first” always, plus the determina- 
tion to build a permanent 100% American Dyestuff 
industry. 


Our line of colors is now so extensive that we do 
not publish a list of products but invite your 
inquiries. 

With quality goes service also and our labora- 
tories and chemists are at your service for the 


submission of your problems or your samples 
for matching 
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AMERICA FIRST! 


Important Dye Exhibits at the Chemical Exposition 
Show the Above to Be a Slogan Now Made a Reality 


HILE the “always victorious 
\ \) and not-to-be-withstood” Ger- 

man armies, with fiendish clev- 
erness, continued last week to “lure” the 
unsuspecting Allies in the general di- 
rection of Berlin, there was another 
sort of Prussian downfall being dem- 
onstrated in no uncertain manner at the 
Grand Central Palace, New York, 
through the medium of the Fourth Na- 
tional Exposition of Chemical Indus- 
tries. The only difference between the 
two Allied triumphs was that one 
scored a military and the other a com- 
mercial victory. And every time you 
tear off another leaf from your desk 
calendar, each of these victories be- 
comes more thoroughly decisive. 

The progress of the development of 
our chemical industries in this country 
has kept pace with the progress of our 
armies afield. On the one hand, how- 
ever, we receive almost hourly reports 
of the ground gained, while on the other 
such an event as the Chemical Show is 
reqired to throw our achievements into 
bold relief. In either case the real sig- 
nificance of these evidences of advance- 
ment lies in the fact that they demon- 
Strate not so much the overthrow of 
tangible forces—though that alone were 
enough—but of an idea—the Prussian 


idea of world domination, with utter 
disregard of the measures employed to 
attain it. 

Kultur, because of and together with 
all the unwholesome, obscene tenets 
which have become associated with the 
Germanization of a perfectly decent 
word, is about to receive its death thrust 
at the hands of the Allies. For genera- 
tions to come the name_ will embody 
within itself an odious flavor which no 
amount of purging will be able to eradi- 
cate while any memory remains of the 
cold, methedical horrors wrought in 
France and Belgium, and the unclean 
commercial methods practiced in the 
markets of the world. Yet, had it not 
been for the rude awakening which we 
received when the Hunnish_ hordes 
poured themselves out over the orderly 
little villages of these two countries like 
a great stain, obliterating happiness and 
decency, and showed us the true mean- 
ing of the principle, we might have 
drowsed along in blissful insecurity for 
years more, and not have tasted the tri- 
umphs visible on every hand at one of 
the most valuable and educational events 
in our entire category of public displays. 

The “Big Show,” with its glittering 
array of bottles, beakers and flasks, and 
their vari-colored contents, and its 
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steady drone of ponderous machinery 
in motion, has come and gone another 
time. To the casual visitor and to the 
veteran chemist alike it left a definite 
impression of progress. The exposition 
wore a distinctly military aspect this 
year, as was only natural, khaki and 
olive drab being much in evidence where 
dinner coats and ful! evening dress held 
swav the vear before, and under cover 
of the light conversation and admiring 
comments there was evident a deep cur- 
reni of intense seriousness. But to one 
and all the event had but a single mes- 
sage: America has come into her own. 


To the dye manufacturer and chem- 
ist, and to the mill people, the show had 
a peculiar significance and thrill prob- 
ably experienced by no other class of 
attendants in such large proportions. 
Because of the fact that a new industry 
has been created in this country since 
the outbreak of the war—and a “key” 
industry, at that—any attempt to show 
in tangible form the progress of chem- 
istry in the United States must of neces- 
sity devote a large share of its space to 
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coal-tar products. Hence, the show 
was distinctly a personal triumph for 
the dye man, and members of this fra- 
ternity who attended felt very much at 
home. The application of the “bull’s- 
eye” label to products made in this coun- 
try since 1914 served to emphasize the 
vast strides made in this direction dur- 
ing the past four years. 

In all there were fifty-two separate 
exhibits devoted to matters interesting 
to the dye people, and the showing made 
left little doubt in the minds of any as 
to our ability to call the German bluff. 
Of these, an attempt has been made to 
comment upon some of the more impor- 
tant booths displaying these products. 


E; 4p Nemours & Co. 


As regards the variety of exhibits, 
the du Pont booths on the main floor 
may be looked upon as the piece de re- 
sistance of the show. That portion of 
it devoted to dyestuffs proved to bea 
revelation, as probably less has been 
heard concerning the products of this 
company during the past year in pro- 
portion to its magnitude than any other. 
The purpose of the exhibits was pri- 
marily to emphasize the “peace prod- 
ucts” of the company rather than the 
war products, and to overcome the ten- 
dency which most people still have to 
think of powder the minute the name 
du Pont is mentioned. It was pointed 
out, by means of an elaborate wall chart, 
that these products were all the logical 
exploitation of by-products of the ex- 
plosives industry, which began back in 
1802, and that the development over 
more than a century had not been a mere 
haphazard “mushroom growth,” but in- 
stead, a definite building up of a struc- 
ture from its very foundations. And 
those who allowed themselves to be 
shown around the booth needed no fur- 
ther assurance that there were no bricks 
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missing. Some idea of the magnitude 
of the company’s resources, all of which 
are to be devoted to keeping American 
mills supplied with American dyes, may 
be gained from the statement that out of 
10,000 graduate chemists now in this 
country, more than 1,000 of them are in 
the employ of the du Ponts at the pres- 
ent time. The company now has some- 
where in the neighborhood of $10,000,- 
000 invested in the dvestuff department 
of their enterprises, but this figure 
means little, for it is well known that it 
is prepared to spend any sum necessary 
in order to insure the permanence of 
the industry in this country. It was 
given out that the object of the concern 
was to build now for business after the 
war, when the huge plants making ex- 
plosives will be devoted to the produc- 
tion of dyes, and consequently the du 
Pont Chemical Works may be regarded 
in the light of “‘an anchor to windward,” 
so far as the industry is concerned, 
while the presence of these and several 
other firms with the same ideals is 
enough to constitute what is practically 
a guarantee that America shall not be 
robbed cf the fruits of her victories. 


THe NATIONAL ANILINE & CHEMICAL 
Company, INc. 


As was the case at the recent Textile 
Show, and subsequently in many of the 
large cities and department stores of 
this country, the exhibit of the National 
Aniline & Chemical Company, wherein 
was again shown the comparative ex- 
posure, scouring and fulling tests of 
American and German dyes, attracted 
widespread attention and much con 
gratulatory comment. This _ publica 
tion has before taken occasion to call 
attention to the fact that probably no 
other single exhibit of this kind has 
done so much to present effectively the 
case of the American dye manufacturer 
to him whose good opinion is such a 
vital factor in the ultimate success of 
the industry—the man in the street 
as has this one. In finding means of 
securing confidence in American dyes, 
the National Aniline & Chemical Com- 
pany has held the lead, and its efforts 
in this direction may well be emulated 
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by others who desire their share in the 
future success of their products. Al- 
though preserved intact and presented 
in substantially the same form in which 
it has been touring the country, the ex- 
hibit has been further co-ordinated and 
rearranged with an eye to securing 
greater conciseness, until it now forms 
a clear, straight-from-the-shoulder ref- 
utation of German claims to superior- 
ity. The company’s slogan that “type 
for type, each American dye is the equal 
of its German counterpart,’ was again 
much in evidence, and it is the wide 
dissemination of knowledge like this, 
unweakened by extravagant claims, 
which find little favor with the think- 
ing public, which is having its effect 
upon the users of dyed fabrics-—-which 
is to say, the world and his wife. It is 
the intention of the company to con- 
tinue the tour of this exhibit indefinite- 
ly. From an artistic standpoint, the 
booths of the company were extremeiy 
attractive to Her Highness, the Amer- 
ican Woman, which, needless to remark, 
renders the display doubly valuable in 
securing an audience whose opinion 
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counts heavily. A large wall card re- 
vealed the fact that out of 180 new dyes 
manufactured in this country since the 
war, 106 were made by the National 
Aniline & Chemical Company, and of 
these, thirty-eight have not yet been 
produced by any other concern. 


A. Kuipestern & Co. 


“Swiss dyes have formed a bridge 
over which we are now passing from 
German to American dyes,” says a para- 
graph from a pamphlet describing the 
exhibit of A. Klipstein & Co. This, 
coupled with the fact that the Swiss 
part in preventing a complete dye fam- 
ine in this country by enabling us to 
gain the necessary time to erect dye fac- 
tories, is a logical reason for Swiss dye- 
makers to enjoy a reasonable share of 
the patronage of the American con- 
sumer, formed the thought behind the 
dye exhibit of this firm. The booth, 
which was in charge of FE. H. Klipstein, 
proved attractive and interesting to both 
manufacturer and consumer, andaroused 
much admiration among the feminine 
visitors, which, as we have endeavored 
to point out before, is a good thing, for 
an exhibit can have no moral effect if 
it fails to gain an audience. The dis- 
play included samples of colors made 
by E. C. Klipstein & Sons Company, 
the Bull’s Ferry Chemical Company, 
and the Society of Chemical Industry in 
Basle, for all of whom this concern are 
the agents. Some of the Swiss dyes an- 
nounced as available in this country 
were the following: 

Cloth Fast Black B. 

Chrome Fast Black (P W R L Con- 
centrated ). 

Carbide Black E. 

Cloth Fast Blue B. 

New Fast Blue R S No. 4237. 

Chrome Fast Cyanine G. 
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Direct Sky Blue Green Shade. 

Pyrogene Direct Blue R L. 

Pyrogene Indigo. 

Bismarck Brown R. 

3ismarck Brown Y. 

Benzyl Green B. 

Kiton Green N N. 

Wool Green S (Blue Shade). 

Pyrogene Green GG. 

Pyrogene Dark Green B. 

Kiton Fast Orange G R. 

Acid Rhodamine R (Concentrated). 

Acid Rhodamine 2 R. 

Acid Rhodamine 3 R. 

3enzyl Bordeaux B. 

Rhodamine B. 

Rhodamine B Extra (Concentrated). 

Rhodamine 6 G L S. 

Rhodamine 6 G L S (Concentrated. 

Acid Violet 6 BN. 

Benzyl Violet 5 BN. 

Gallocyanide D H 7532 Paste. 

Auramine O. 

Auramine © K (Concentrated). 

Auramine II. 

Brilliant Phosphine 5 G. 

Patent Phosphine G. 

Patent Phosphine M. 

Chrome Fast Yellow G. 

Chrome Fast Yellow O. 

Cotton Yellow C H. 

Pyrogene Yellow O. 

Pyrogene Yellow 3 R. 

Ciba Grey B, Powder. 

Ciba Gray B, 20 per cent Paste. 

Ciba Gray G. Powder. 

Ciba Grey G, 20 per cent Paste (very 
greenish tint). 

Ciba Blue 2 B, Powder. 

Ciba Blue 2 B, 51 per cent Paste (for 
dyeing). 

Ciba Blue 2 B D, 16 per cent Paste (for 
printing). 

Cibanone Olive B, Paste. 

Ciba Red G, Powder. 

Ciba Red G, 10 per cent Paste. 

Ciba Red G, 50 per cent Paste. 

Ciba Violet B, Powder. 

Ciba Violet B, 50 per cent Paste (for 
printing). 

Ciba Violet B, 50 per cent Paste, (for 
dyeing). 

Cibanone Yellow R, 10 per cent Paste. 
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comes from coal,’ which traces the 
progress of many synthetic colors, 
explosives, drugs, flavors,  etec., 
through their crude and intermedi- 
ate stages, was again in evidence and 
a dominating feature of the Barrett 
Company’s booth this year. As be- 
fore, it was constantly the center of 
an interested throng of spectators, 
who elbowed each other in an effort 
to unravel the intracacies which be- 
set the path of the coal-tar chemist. 
The purpose of this exhibit was en- 
tirely educational, and it was de- 
signed to show what is being done to 
establish in this country a self-con- 
tained coal-tar chemical industry. 
The displays consisted principally of 
the bases and intermediates, appro- 
priately labeled and arranged in log- 
ical order, while the chief thought 
which the demonstrators endeavored 
to leave in the minds of visitors to 
the booth was the fundamental im- 
portance of chemistry in the life of 
United States industries. 


AMERICAN ANILINE Propucts, INc. 


The booth .of this company was a 
veritable riot of color. Probably no 
more thoroughly striking exhibit 
could have been found, and the in- 
terest aroused was amply attested by 
the fact that those in charge of the 
booth found scarcely. a minute to 
pause from the time the doors opened 
until the whistle blew each night. 
In one respect the exhibit was 
unique, in that although this concern 
is engaged in the business of manu- 
facturing dyestuffs, not a single sam- 
ple of dye was to be found anywhere 
in the booth. As B. R. Armour, pres- 
ident of the firm, explained, “It is 
cur intention to demonstrate the 
practical results accomplished for the 
benefit of the mill man. Dye samples 
do not show this, and hence no bot- 
tles and jars are here. Instead, our 
space is devoted entirely to textiles 
and leathers actually dyed with our 
products, which, we believe, shows 
more strikingly the practical value of 
our colors.” Prominent among the 
textiles displayed were samples of 
navy-blue serge, dyed with Alizarine 
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Navy Blue G, Alizarine Chrome Blue 
B and Alizarine Blue Black B. Olive 
drab felt, dyed with Alizarine Yellow 
3 G, Alizarine Brown G and Alizarine 
Blue Black B, was also displayed, 
while a scarlet fabric for navy stripes 
dyed with Amacid Scarlet R R and 
Amacid Eosine attracted much favor- 
able comment. Handbags and shoes 
of shark skin in shades of black and 
tan were likewise in evidence. The 
exhibit as a whole aroused the live- 
liest admiration among the feminine 
visitors and the “dyed-in-the-wool” 
dyers as well. 

Marpen, Ortu & Hastincs CoMPANY, 

INc. 

The booths occupied by this com- 
pany were attractive in the extreme 
and again demonstrated the progress 
of our chemists during the past year. 
The first objects to greet the eye of 
the visitor were the company’s ini- 
tials—the familiar “M. O. H.”—done 
on a large scale in crystals of yellow 
prussiate of soda against a sky-blue 

(Continued on page 12) 
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THE CHEMICAL EXPOSITION 


There is no doubt that the dyestuff 
exhibits shown at the Chemical Show 
last week were far more impressive than 
anything which has been shown previ- 
ously in this country. The improve- 
ment was noticeable not so much in the 
variety of new colors shown as in two 
other respects—the increased number 
and greater variety of manufactured 
products colored with American dyes 
and the greatly increased number of in- 
termediates. 


While the showing of manufactured 
products is the one which would appeal 
to and impress the casual lay observer, 
the development of the intermediates is 
the point which, to the dyestuff chemist, 
speaks for the sure accomplishment of 
an independent American dyestuff in- 
dustry. 

In certain quarters criticism was 
heard of the fact that no great number 
of new colors were being commercially 
offered since the show of last year. To 
a certain extent this is true, although a 
few very desirable and necessary colors 
have been developed. But the produc- 
tion of necessary intermediates has been 
most noteworthy, and promises volumes 
for what may be expected within the 
next few months, or as soon as the re- 
quired basic materials can be released 
from necessary munition manufacturing 
purposes. 

The American chemists who have 
battled with the problem of developing 
in this country the more difficult and 
rarer colors know that in the problem 
of the production of the necessary in- 
termediates lies the greatest difficulty. 
Indeed, it is safe to say that when the 
intermediates from which certain colors 
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are developed have themselves been 
produced, at least 75 per cent of the 
task is accomplished. 

It is, therefore, reasonable to say that 
American manufacturers, in view of the 
great strides which have been made in 
the production of intermediates, have, 
in the past year, done all that could pos- 
sibly be expected of them, and we feel 
that criticism of the industry for want 
of producing a greater number of new 
colors is entirely unwarranted. 


HOME MARKETS FIRST 


During recent weeks considerable at- 
tention has been given in the press to 
the question of the development of our 
export trade in dyestuffs. It is pointed 
out that we are now exporting a greater 
volume of dyes than we formerly im- 
ported from Germany. This is, no 
doubt, cause for great satisfaction, but 
our American manufacturers should not 
allow their export business to develop 
at the expense of domestic consumers. 
We hear of cases, of whose authenticity 
we are not, however, positive, where 
American manufacturers are favoring 
their foreign customers at the expense 
of domestic mills. If this condition in 
reality exists it should be corrected at 
once. Anxious as we all are to de- 
velop business with foreign countries, 
and to supplant the Germans in this 
very important department of trade, it 
should unquestionably be the duty of 
every American manufacturer to look 
first to his home markets. 


DUBIOUS EXPORT METHODS 


Certain firms which carry on a more 
or less extensive export business in dye- 
stuffs, it is alleged, have made it a prac- 
tice to deliver to their foreign customers 
dyestuffs materially inferior to the sam- 
ples upon which orders were based, and 
have generally adopted a policy of sell- 
ing inferior goods which they could not 
hope to merchandise successfully at 
home. If this practice in fact exists, 
it is one which will do untold harm to 
the reputation of American dye-makers 
abroad. As we said above, the Amer- 
ican manufacturer should look first to 
his home markets, where his primal 
duty lies, but if he has a surplus for 
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Our Development 


When this company made its decision to enter the Coal Tar Dyestuff 
Industry there were two courses of development open. 


First, to manufacture an extensive line of colors by taking advantage 
of the intermediates that could be purchased on the market. Second, the 
manufacture at the outset of a more limited number of colors, but starting 
at the bottom with the crudes and manufacturing in our own plants the 
intermediates required, 


The adoption of the first policy would have enabled us to put on the 
market at an early date a large line of colors which would have found 
ready sale at considerable profit to ourselves. The second course meant 
necessarily that our development would be less rapid, that the variety of 
colors produced at first would be less great and that return upon the 
increased capital it would be necessary to invest could not be expected for 
a considerable length of time. 
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We chose the latter of these two courses, because we believe that the 
only safe foundation for the development of a self-contained American 
color industry is the manufacture of a comprehensive line of intermediates, 
starting at the bottom from the crudes and on such a large scale as to 
make it economically sound. 


j 





Our course is of the most vital interest to the various dyestuff con- 
suming industries, for it guarantees to them an adequate supply of dye- 
stuffs that can never be cut off to leave them again dependent on foreign 
supplies, 


E. I. du Pont de Nemours & Co. 


Dyestuff Sales Department 
Wilmington ESTABLISHED 1802 Delaware 


The Du Pont American Industries are: 


E. I. du Pont de Nemours & Co., Wilmington, Delaware, Explosives 

Du Pont Chemical Works, New York, N. Y., Pyroxylin and Coal Tar Chemicals. 

Du Port Fabrikoid Co., Wilmington, Delaware, Leather Substitutes. 

The Arlington Works, 725 Broadway, New York, N. Y., Ivory Py-ra-lin and Cleanable 
Collars 

Harrison Works, Philadelphiz, Pa., Paints, Pigments, Acids and Chemicals. 

Du Pont Dyestuff Works, Wilmington, Delaware, Coal Tar Dyestuffs. 
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export he should make doubly sure that 
the character of his dealings and the 
quality of his goods are above re- 
proach. America is a new-comer in the 
field of international commerce, and she 
has a reputation to make. If this repu- 
tation is damaged at the outset by un- 
scrupulous business methods and infe- 
rior merchandise, it will be a most diffi- 
cult task for us to maintain cordial re- 
lations with foreign customers when it 
is again possible for them to obtain 
goods from other sources whose busi- 
ness methods they had, in pre-war days, 
found to be entirely reliable. 





THE LIBERTY LOAN 


Once again let us urge all members 
of the dyestuff fraternity to exert every 
effort in behalf of the Fourth Liberty 
Loan. The dyestuff industry in par- 
ticular should make sure that it is in the 
vanguard of those industries which re- 
spond most generously to the Govern- 
ments’ call. The time is coming when 
this industry will need many favors at 
the hands of the Administration. Now 
is Our Opportunity to show that we are 
willing to pay our obligations in ad- 
vance, 

THE CHEMICAL EXPOSITION 


(Continued from page 9) 


background. The company this year 
made a feature of its manufactured 
products, including dyestuffs, the vol- 
ume of which has been more than 
doubled. Dyed fabrics showing the 
regulation olive drab and navy blue 
were among the displays which 
aroused comment. 


RO es 


. 


We urge that the Textile Industry support the 
stand of the American Dyestuff Reporter 
for an American Dyestuff Industry. 
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SIZINGS — FINISHINGS — SOFTENERS 


SEYDEL MFG. CO. : 
Jersey City, N. J. 
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THE ButTTeERWORTH-JUDSON CoRPoRA- 
TION 

Type samples of colors manufac- 
tured by this firm were displayed in 
the concern’s booth on the third floor, 
and consisted of the following: Vic- 
toria Blue “B,’ Victoria Blue Base, 
Crystal Violet Stand., Crystal Violet 
Conc., Crystal Violet Base, Meta- 
chrome Brown, Dinitro Benzol, Ben- 
zidine Base, Benzidine Sulphate, Pic- 
ramic Acid, Benzyl Chloride, Ortho 
Nitro Phenol, Para Nitro Phenol, 
Michler’s Ketone, Phosgene, Parani- 
traniline, Chlorsulphonic Acid, Sali- 
eyvlic Acid, Alpha Naphthylamine, 
Sulphuric Acid, Muriatic Acid, Nitric 
Acid, .Salt ‘Cake, Nitra Cake, Litho- 
pone. 

FRANK Hemincway, INc. 


For sheer beauty and attention-ar- 
resting qualities this booth was in a 
class by itself. The entrance was 
framed by a large gate, or arch, of 
the familiar Japanese design so fre- 
quently seen on large country es- 
tates. The interior consisted of a 
background of dark hangings, against 
which dyed samples illustrating the 
variety of shades obtainable from the 
company’s products were arranged 
within three large circles of dark ma- 
terial and laid out in narrow strips 
like the radiating spokes of a wheel. 
The lighting was arranged so as to 
throw this dazzling array of hues 
into sharp relief, and altogether the 
display made was extremely effec- 
tive. 


Newport Cnemicat. Works, INc. 

The exhibit of this company was 
unique among others at the show by 
reason of the fact that it occupies a 
position in the dye industry which 
can at present be claimed by no other 
only 


organization. Not does this 
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firm make its own crudes and inter- 
mediates for the production of its 
dyes, but goes a step further in own- 
ing the coal mines from which its 
coal is obtained. If ever there was a 
“House that Jack Built” we have it 
here, for the manufacturing opera- 
tions performed by the company con- 
sist of mining the coal, coking the 
coal. recovering the by-products 
which form the crudes of the dye- 
stuff industry, transforming the 
crudes into intermediates, and finally, 
the manufacture of the finished syn- 
thetic colors themselves. It there- 
fore occupies the most unassailable 
position as regards raw materials of 
any concern in the country, and ap- 
proximates the ideal state which en- 
abled the German dye firms to build 
up their monopoly. The booth proved 
attractive to members of the dye fra- 
ternity, and was visited by - many 
more after the peculiar position of 
the firm was noised about. 
H. A. Metz & Co., Inc. 

This concern displayed dyestuffs 
and samples dyed from the com- 
pany’s products, and intermediates 
produced by the Central Dyestuff & 
Chemical Company, together with 
sizing and finishing materials from 
the works of the Consolidated Color 
& Chemical Company, for both of 
which this firm is the agent. The 
exhibit was effective and enjoyed a 
generous share of the interest mani- 
tested in exhibits of American colors. 
Dyr Propuctrs & CuemicaL CoMPANY 

The military note was a prominent 
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JACQUES ‘WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


HYDROSULPHITE FOR ALL PURPOSES 


Discharging, Stripping, Reducing Vat Colors 
Alizarine Yellow G. N. Alizarine Yellow R. Sulphur Black | 
Patent 861397. 
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feature of this exhibit, one of the spe- 
cialties of the firm being the manu- 
facture of khaki dyestuffs for United 
States Government uniforms. Of 
these, a number of dyed samples 
were on display, together with a dem- 
onstration of the various steps in the 
production of these materials. Type 
samples were also shown of other 
dyestuffs manufactured by this firm 
at its plant in Newark, N. J., together 
with intermediates, which it likewise 
produces. 
SrypeL MANUFACTURING COMPANY 
Samples of Furamine dyes, togeth- 
er with Benzoic Acid, Sodium Ben- 
zoate and a complete line of medic- 
inal benzoates, were the principal fea- 
tures of the exhibit of the Seydel 
Manufacturing Company, which oc- 
cupied two booths on the mezzanine 
floor of the exposition. Benzyl Ben- 
zoate, to which great importance has 
suddenly become attached in medical 
circles following the discovery of Dr. 
David I. Macht, of Baltimore, that 
this coal-tar product could be sub- 
stituted for the opium alkaloids, was 
also displayed prominently as an ex- 
ample of our further independence of 
German manufacturers. The dyes 
were demonstrated by means of type 
samples and an exceedingly beautiful 
collection of furs. This industry, by 
the way, although it uses a relatively 
small percentage of the total quantity 
of dyes produced, marks just one 
more which was at one time con- 
trolled largely by German dictation 
because of their monopoly of the nec- 
essary dyes. 
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STERLING CoLor CoMPANY 

Sulphur: khaki for United States 
Government uniforms was featured 
largely at the booth of this company, 
which presented a most pleasing as- 
pect to visitors to the show. The 
products exhibited were those of the 
Peerless Color Company, of Bound 
Brook, N. J., and consisted of direct 
fast cotton colors applicable where fast- 
ness to perspiration, acids, alwalis and 
any but the best dyes fugitive is re- 
quired. 


SECURING FULL CREDIT FOR 
WORTHY AMERICAN DYES 


One of the most aggressive leaders in 
the campaign to undermine the care- 
fully built-up belief that the Germans, 
by a species of necromancy beyond the 
ken of ordinary mortals, were alone 
able to produce satisfactory synthetic 
colors, has been the firm of John Camp- 
bell & Co., New York, and it was in a 
pamphlet issued by this concern, en- 
titled “An American Nomenclature for 
American Dyestuffs,” recently repro- 
duced in this journal, that announce- 
ment was made of one of the first at- 
tempts by any firm to combat the in- 
fluence of Teutonic propaganda in this 
oft-recommended manner. 

More recently, however, George H. 
Whaley, president of the concern, has 
again essayed the role of pamphleteer 
in order to inform mill men and users 
of dyes how they can best assist in 
carrying forward the campaign through 
its next logical step and directly to the 
consumer. In a monograph entitled 
“Timely Facts for the American Pub- 
lic,” he seeks to point out how easily 
credit may be lost for the production of 
meritorious colors in their transit 
through the mills, with a corresponding 
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loss of credit for the mills which had 
the discernment to select them, as well, 
and endeavors to show how this waste 
effort may be made to yield nearer 100 
per cent credit both to mill and dye fac- 
tory. Some of the suggestions con- 
tained in this article may be profitably 
followed, and a mere reading of it is 
calculated to have a wholesome effect 
upon those who have not yet fully 
grasped the ideal for which American 
dye manufacturers are striving. The 
article follows: 

At this time, when the heart of our 
nation throbs with one common pulsa- 
tion and the soul of the people is fired 
by the same sacred flame that burned in 
the hearts of the Crusaders of old, when 
every true man or woman in all this 
hroad land has but one common desire, 
and that desire is expressed in a whole- 
hearted effort to win this war and win 
it speedily, we find it very difficult in- 
deed to keep the subject of war from 
entering into everything we do or say. 
So we offer no apologies for the brief 
discussion of the war that may enter 
into this message. 


Around about the Fourth National 
Exposition of Chemical Industries, you 
will see the many tokens marking arti- 
cles that are now being made by Amer- 
ican manufacturing chemists which 
were not produced before the war. 
Each individual token represents a 
chapter of the most interesting, thrill- 
ing, yea, and even romantic, story of 
human achievements that will ever be 
written. 

Lulled into indifference by the in- 
sidious propaganda that we could not 
make, or that in any event we could im- 
port certain chemicals and dyestuffs 
more cheaply than we could possibly 
manufacture them, we allowed Ger- 
many to practically corner the chemical 
and dyestuff business of the world. 

Events in the history of this war have 
preven also that the dyestuff superiority 
of Germany was an important part of 
the long-cherished plan of world con- 
quest inspired by the imperial ruling 
Prussian family and fostered by their 
equally guilty supporters, the junkers 
and pan-Germans throughout the Ger- 
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man empire. Dyestuff factories can be, 
if sc planned, quickly converted into ex- 
nlosive factories. It therefore becomes 
obvious why the growth of the dyestuff 
industry was encouraged by Govern- 
ment subvention and the products sold 
at such low prices as to discourage man- 
ufacturing chemists in other parts of 
the world from developing and engaging 
in the business. 

We point with pardonable pride to 
our achievements in the production of 
dyestuffs since the war started. We 
feel sure that the American public will 
also feel proud of our achievements 
when we confide that our success has 
not been due, like that of many other 
manufacturers, to the knowledge of 
German trained chemists taken from 
factories formerly owned by German 
interests, but our colors have been de- 
veloped and produced by American 
chemists whose brains and genius have 
not yet been confronted with a problem 
they could not solve. 


To-day thousands of our heroes are 
fighting for world freedom, and _ to- 
morrow millions more will be on the 
battle fronts all clad in khaki colored 
suits dyed with American-made fast 
colors, such as that German propagan- 
dists told us could not be made outside 
of the German factories. Yes, we do 
feel proud when we know that many of 
that vast army of American Crusaders 
are clad in suits dyed with our own 
American-made Kromeko and Amal- 
thion fast colors. 

We wish also to express here our ap- 
preciation of the manner and spirit in 
which the American mill men have met 
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the exigencies and demands of these 
war times. Our factory is working day 
and night in the production of various 
colors for army and navy use. We 
have been forced to delay shipments of 
orders from our many friends working 
upon mode shades on account of this 
Government work, but in each instance 
our mill friends have cheerfully con- 
curred with us that war work comes 
first. In the face of such a spirit the 
Prussian “will to conquer” is doomed 
to failure. 

“Propaganda” was a word uncom- 
mon and little used before the war, but 
now in very general and common use 
since the discovery cf the vast organiza- 
tion the Germans had perfected for the 
spreading of their “Kultur” and the 
sowing of their insidious doctrines of 
efficiency. 

A short time ago various newspapers 
reported the fact that pseudo “Amer- 
ican clerks” in American concerns when 
asked as to the fastness of colors and 
various articles of wearing apparel re- 
plied, “The colors are as fast as any 
procurable at this time, madam,” or 
“sir,” as the case happened to be. “You 
know there are no really fast colors ob- 
tainable since the war shut off the Ger- 
man supply.” Notwithstanding the ef- 
forts of true, loyal American retail mer- 
chants to stop this canard set afloat by 
German propaganda to hoax the Amer- 
ican public, and thus save part at least 
of their prestige for a nucleus of busi- 
ness after the war, the writer has had 
the same thing “handed out” to him 
upon several occasions lately, and in 
each instance has taken the time and the 
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AURAMINE 


Equal to the best foreign types 


Manufactured by 


Atlas Color Works, Inc. 


322 Ninth St., Brooklyn, N. Y. 





Works: Brooklyn, N. Y. 
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trouble to ascertain that the pernicious 
propaganda spreading clerk was in 
every case a very poor American citi- 
zen. 

‘“‘Fastness” in colors is but a relative 
term. There never were any colors that 
were absolutely fast in every respect. 
The particular use to which an article 
is put is the determining factor as to 
what dyes are to be used in its coloring. 
For instance, tapestry is not washed. 
Therefore, fastness to washing is a sec- 
ondary consideration, but the colors 
used in dyeing tapestry should be chosen 
for their fastness to light. On the other 
hand, fastness to light in hosiery has 
not been heretofore deemed a necessity, 
but fastness to washing is an absolute 
necessity. And there are still other 
cases where both fastness to washing 
and fastness to light are subordinated 
to brilliancy in shade such as in goods 
for ladies’ evening apparel, theatrical 
purposes, etc. 


There are, of course, a few of the 
rare patented colors which it took Ger- 
many many years to produce that are 
not being manufactured in America to- 
day, but it is only a question of a little 
time until these colors also will be made. 
Our staff of American chemists who de- 
vote their entire time to research work 
have proven that these colors can be 
produced “over here,” and it is due 
mostly to the expressed wish of our 
Government that only the absolutely es- 
sential colors be manufactured that 
these rarer colors have not been of- 
fered to the trade. 


The same raw materials which enter 
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modern high explosives also enter into 
the manufacture of dyestuffs, and the 
production of every color formerly 
made abroad is not in keeping with the 
Government’s conservation policy. But 
we wish to state with particular stress 
and emphasis that for every essential, 
practical use the American dyestuff 
manufacturer is producing the neces- 
sary color, and the retail merchant must 
not allow his clerks to state otherwise. 


There are unfortunately some un- 
scrupulous textile manufacturers who 
are glad of the opportunity to foist in- 
ferior goods upon the public. The re- 
tailer can and should protect his cus- 
tomers from these wolves by refusing to 
handle the merchandise of their manu- 
facture. The vast majority of Amef- 
ican mill men, however, are honorable 
business men who value the good repu- 
tations they have established through 
years of giving honest values. And it is 
to these representative American textile 
manufacturers that we wish to address 
a special message of advice. We speak 
from wide experience gained through 
the service we have rendered the mill 
men during a period of years aggregat- 
ing nearly half a century. 

Every man exercises care concerning 
the things to which he signs his name, 
whether a letter, check, contract or what 
not. The manufacturer who places his 
name in a hat, on a glove or in a shoe 
realizes that his success or failure in 
business will be in exactly the same 
ratio as the quality and honest value he 
offers in his merchandise. 


There are several makes of hats sold 


into the manufacture of most of the under the name of their makers. The 
‘PARAPHENYLENEDIAMINE BASE 

z FUCHSINE CRYSTALS 

ZOBEL METHYLENE BLUE | 

L METHYL VIOLET | 

Manufactured by 

ZOBEL COLOR WORKS | 





Sales Office: 38 Water St., New York 


\Lavenenannpananesivsvesivencnnsnesaannenansuennan sense tecasevensanssbaLseavesssns4soogen orassenenenen veces susunssavenanegens soos otsineet.ote 


Factory: Brooklyn, N. Y. 
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instant I mention this, two or possibly 
three names pop into your mind. The 
owners of these names have built a 
reputation of making honest merchan- 
dise, and you have learned to associate 
their names with the best hat values ob- 
tainable. The prices may: be high, but 
after you have made your purchase you 
have the constant pleasure of the knowl- 
edge that you are wearing “the best 
hat made.” 

Now there are many mills in this 
country who are making cloth for suit- 
ings or other purposes that are remark- 
able for their honest values and wear- 
ing qualities. The reader has no doubt 
had the same experience as the writer. 
] remember certain suitings that have 
given excellent service or which ap- 
pealed to me in some other special way, 
which I have endeavored to duplicate 
but have been unable to do, owing to 
the fact that the tailor has not the same 
cloth and has possibly forgotten from 
whom he bought it. Now had the man- 
ufacturer only woven his name in the 
selvage of the cloth it would have been 
an easy matter for me to duplicate it. 

A few years ago we prevailed upon 
one of our mill friends who was mak- 
ing an especially good cloth to give that 
cloth a distinctive name and he has 
thanked us many times since for it. 
A woman buying that cloth when visit- 
ing New York City can still secure it 
by giving the name to her merchant 
when she returns home to the little 
hamlet of Victoria, Iowa, or to the city 
of Seattle, Wash. 

Every maker of good cloth, whether 
it be expensive or inexpensive, as long 
as he knows it to be a good money value, 
should be willing to weave his name into 
it. This is a good, wholesome practice 
conducive to the production of better 
merchandise. It has been a constant 


wonder to the writer why more manu- 
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facturers have not availed themselves 
of this simple means of securing maxi- 
mum sales at a minimum cost. 

Very few of us care to “practice what 
we preach,” but in this particular in- 
stance we would do so were it not for 
the fact that we cannot, like the manu- 
facturer of cloth, hats, gloves, etc., place 
our name indelibly upon our finished 
product. If we could, every ounce of 
color we make would bear the name of 
‘John Campbell & Co.” We are proud 
of our dyestuffs. Our factory, while 
not the largest in the country, has es- 
tablished itself in the estimation of 
“mill men who know” as a quality fac- 
tory. Every ounce of raw material that 
enters our plant is the best possible 
obtainable and the finished products, 
Direct, Acid, Sulphur, Basic and 
Chrome colors are of the highest qual- 
ity, and are absolutely dependable. Yes, 
we wish we could let the ultimate con- 
sumer know that the colors in the cloth, 
gloves, hats, shoes, paint, ink, paper and 
all of the innumerable other articles 
into which dyestuffs enter, that have 
given such satisfaction are ‘Camel 

grand” dyes; but this we cannot do, 
but we do urge those many manufac- 
turers who use our colors to “weave 
their name into their cloth” and thus 
derive the full benefits that their qual- ’ 
ity products entitle them to. 


-R.Lechner Co., Inc. 
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Specialists in Dyestuffs, 
2 Dyewood Extracts, Etc. 


200 Fifth Avenue New York 


Heer receereeneeee nN 


auvneenenanesevevenennvnsunuensoasnsunsanoenenecaceveneatecstoonnananenegnserevevevtcnsotisnsnosapensvanaveuevevencuansesarsotversveteuts 





vincimus 


DYE EXCHANGE CORPORATION 
CLEARING HOUSE FOR COLORS 
141 BROADWAY NEW YORK 


cuseanernusvenenentonsoveensneresusertsentuegye toa ce eet 


In hoc signo 


‘SOUveesaeene nee Une Cceneaenaronecaneonsevontonnnsseve evenennanecerenerstacepecanencunenenenenecenennge onnnen 
annenenenevene anenenoneusvnanunnvonnevsversvenseusnenerensneneveus*svotevsdennenerecgnenennnnt aseunine 





18 AMERICAN DYESTUFF REPORTER 


September 30, 1918 





We started out to say but a few things 
that have been on our mind and find 
as we proceed that each subject leads 
to still other subjects which we have 
not the time to take up now. We feel, 
however, that our message, brief though 
it is, will not have been in vain if we 
have convinced but one manufacturer 
of the good he can do himself by “weav- 
inq his name into his cloth,’ and we 
will feel doubly repaid if we have 
helped to nail the canard circulated by 
German propagandists reiative to Amer- 
ican-made colors. 

In conclusion let us express the hope, 
inspired by the knowledge of the deeds 
of our heroes “Over There,” that when 
we meet next year at the Fifth National 
Exposition of Chemical Industries, the 
Hun will have been driven back to the 
confines of his own domain, thoroughly 
cowed, all aspirations to world conquest 
and dominion whipped from his heart 
and mind. 





Howes Publishing Co., 
470 Fourth Ave., N. Y. City. 
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Gentlemen:—Kindly enter .... sub- 
scription to the AMERICAN DYE- 
STUFF REPORTER for one year 
from January 1, 1919, for which you 
may send bill in the sum of $3.00. It 


is understood that weekly copies from 
this date till January 1, 1919, will be 
included without extra charge. 


Yours very truly, 


(Check may be enclosed if convenient.) 





NOTES OF THE TRADE 


With a capital of $125,000, the 
Dambur Chemical Works, Inc., has 
been incorporated under the laws of 
New Jersey at Belleville, that State, 
to engage in the manufacture of dye- 
stuffs, chemicals, ete. The incorpo- 
rators are M. P. Arlt, A. Arlt, both 
of Allendale, and William J. Curtin, 
Brooklyn, N. Y. 


The Union Chemical Company, 
Cleveland, Ohio, is reported to be 
planning the early erection of a large 
new local plant for the manufacture 
of chemicals. The cost is estimated 
to approximate something over $1,- 
000,000. 


At a cost of $50,000 the General 
Chemical Company, Chicago, is erect- 
ing a 120 x 145 plant to be located at 
i23d Street and Carondelet Avenue, 
that city. 


While still producing intermedi- 
ates in as large quantities as ever, 
the Barrett Company heads have 
been obliged to refrain from offering 
some of those included in the firm’s 
repertoire owing to heavy Govern- 
ment contracts which are now being 
filled. Among those upon which in- 
quiries are still solicited but delivery 
of which cannot be promised are the 
naphthas, phenol, U. S. P., natural; 
phenol, U. S. P., synthetic; anthra- 
cene, 80-85 per cent, and pyxol. 


Two new direct pinks for cotton 
are being announced by Jennings & 
Co., Inc., of Boston. The first, known 
as Jenyl Brilliant Rose G T, is said 
to be a strong, bright and level dye- 
ing pink on the yellow shade, while 
the second, which has been named 
Jenyl Rose B N in accordance with 
the company’s policy of applying 
American names to American dye- 
stuffs, is said to show excellent fast- 
ness to alkalis and acids dyeing on 
the blue shade. 
















































“AMERICAN MANUFACTURERS, 


las ; ALKALI BLUE SAFRANINE FUCHSINE MALACHITE GREEN 
of : SOLUBLE BLUE METHYLENE BLUE METHYL VIOLET 
te, : as well as other ANILINE COLORS 


; | DICKS, DAVID COMPANY, Inc. 
in, 299 BROADWAY 2s aa ee YORK 


Works: Rose Bank, S. I., N. Y., Chicago Heights iI pe Reliance Ar 















Offices: Chicago, IIL, Paterson, N. J., San Francis o, Cal. Greensboro, x. C yt Fail 
N . Boston, Mass 
Members: American Dyestuff oat danas Association, American Dyes Institute 
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“| DYESTUFFS 


tI AND 


ar CHEMICALS 


- H. A. METZ & CO., Inc. 


n- 


ry 122 HUDSON STREET NEW YORK 


- United Chemical Products Corporation 
& ; Importers, Exporters and Manufacturers 

YORK AND COLGATE STREETS, JERSEY CITY, N. J. 

id | CHROME AND SULPHUR COLORS 

—_— ACID COLORS SUMAC EXTRACT 

le BASIC COLOR: LOGWOOD-HEMATINE 

d DIRECT COLORS GAMBIER-FUSTIC 

; CHROMONAL FAST KHAKI CHROMONAL FAST GREEN 
: Fast to Light, Full ind ing 

es Soluble Oils, Textile Soaps, Gums, a , for Weighting, 

t- Softening, Finishing and Waterproofing all Fabrics 

n WRITE FOR SAMPLES AND QUOTATIONS 
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Bring Us Your 
Dyestuff Problems 


The application of the dyestuff to textiles is as much an 
art as the production of the dyestuff. 


Dyeing is a chemical, not a mechanical process. An inti- 
mate knowledge of the possibilities of every dyestuff is often 
necessary to meet the particular requirements of the consumer, 
and the variation of local conditions, due to differences in the 
quality of water, steam and chemicals, makes the dyehouse prob- 
lem an individual one. 


Because of this individual factor the technique of the appli- 
cation of dyes commands today, as it has done in the past, the 
best talent among those distributers who cater to the highest 
class of trade. 


The technical department of this Company is manned by 
chemists who have been picked because of their expert knowl- 
edge, practical experience, and demonstrated ability. Well- 
equipped laboratories are maintained at our different offices, for 
the service of our customers. 


You are invited to submit your problems. Your questions 


are welcome. Our advice in answer involves no obligation on 
vour part. 


National Aniline & Chemical 


Company 


Incorporated 


Main Sales Office: 21 Burling Slip, New York 


Boston Cincinnati Milwaukee 
Charlotte Hartford Minneapolis 
Chicago Kansas City Philadelphia 








